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We need light and color to see the
beautiful nature. We see many
colors, each influencing us in ways
we may not even realize. Colors
not only provide convenience but
also set rules and make promises.
They also have the power to
capture people’s hearts. So, why
do certain objects and places have
specific colors?
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Did you know:that color»s‘s'make up
N
80% of the mformatlon..we receive
7T T o
through our eyes7 Colors have

meanings that are far deeper and

more complex than we may think.
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fookinglatjredicanimakejtimejfeel
likelitjisimoyingjfaster
Redlalsojmakesipeoplelfeellhungry;
andlcravelsweetifoodsiwhichlcan
makejusjwantjtolorderimore?
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This strategy helps increase the
restaurant’s profits.
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a big impact™o
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As you cansee, colors can have?” [ On theother,
NS can make usiloselour; appt-ite.
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That is becausebluejremindsjusiof;
bitter/tastes, whichinaturallyImakes!
usiwantitoavoid eating:
Blueicanjalsolhave alcalmingleffect
onjour;minds:
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So when we are feeling unmotivated,
It Is better to use red.
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Green is often usedifor products
that focus on being eco=friendly:
Blue is often used to/create a cool
and refreshing image:




However, color marketing does not In the early 2000s, a company
always work. People usually expect released green ketchup. The company

tomato ketchup to,be,red. promoted it as something,new and
. ' falllng.

exciting, but |t,.endedp

So¥itdisiimportant to carefully
consider how colors affect people's
feelings when developlng products.




Trafficllightsiuseirediforsstop:s ,
vellowkforcautiontandigreentform—
sgomButiwhyiwereithelcolorsired,

‘or’age, andfgreenichoseniforitraffichs

lights?g Y (1]1]
NowXthink;of. thelcolorsjwelsee
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i.! Trafflc Ilghts were cneatemgthe :
Ié&? 8605 tolimprove safe ty as) '_
ymore carsfstarted tos.flllT” roads

The original traffic lights were
red, green, and white. Like today,
red_meantjstop, but green meant
caution;iand white meant go.




__Instead of stopping, he’l(ept going
g™ . o - )
and crashed into another train.; ==

But in thelearly:1900s, a train )
engineer mistookia brokenired light
for white, causing a serious traffic

accident.
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And orange, which lisfeasyitoitellF
apart from green, becamelthe]new

“caution” signal. Butjredjhasfalways
meant stop.




When we mix two colors and get

a neutral color like gray or black,
those two colors are called
complementary colors.
Thejcomplementarylcolor of red is

WhyJarelthe]redfandfgreen]colorsiof;
traffidlightsfeasyatoltellfapari?
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and/logos often use complementary

color pairs like yellow and'ﬁgvy or;
blue and orange. #

against{eachfotherAThisfeffectjis
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isfalso the color that stands out
the]mostino matter the distance.

isfalsofthe most visible color,

evenkfordpeople who have trouble

colors.

But why was the cologred chosen
to mean "stop" in traffic lights?
Red makes peopl'e’thmk of blood,
which trlggers a sense of fear.
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§_ so easilyAvisiblejtolourfeyes®
" comejfrom]light

Mﬂsha
edll dark

Ourleyesfareldesigneditolpick{up
light{andlconyvert it intolc
allowingJusktofseejthejlw I_’[i]&ﬂ]

its vibrant %

33



ightfhasjwavelengthsiforfeach
colory@uifeyes]distinguishlcolors
basedfonfthesejwayvelengthst

Visible Spectrum

CompareditolotherfcolorsYredfcan
[im&[im

a gligto
deepl.y.
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So¥redfcan]belabsornbedlbyfobjects
morejthanfothergcolorsymhislisiwhy,
redlobjectslarelsolvisiblejtofourfeyes
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